The road ahead for gender-responsive maize breeding

Gender inclusivity through maize breeding: A review
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BACKGROUND:

Gender-responsive varietal development is seen as an important path to
closing gender gaps in uptake of new maize varieties, which is hoped to
reduce inequalities between men and women farmers. As such, maize
breeders are urgently seeking evidence of gender-based differences in
trait and varietal preferences. Evidence on such differences remains
murky, suggesting the need for reflection on the gender and maize
breeding research agenda.

FINDINGS:

Our review of research on gender-differentiated crop preferences finds:

* methodological inconsistencies that limit the ability to draw
conclusions on gender-based differences in maize preferences

* reliance on methods where women'’s preferences and needs are
detached from context and realities (e.g., choice experiments)

* entrenched but untested assumptions about the gender dynamics of
maize production and seed choice

* unresolved operational challenges related to integrating gender into
maize breeding pipelines

* anincomplete understanding of men’s and women’s relative
preferences and needs for improved maize varieties
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AN AGENDA FOR GENDER & MAIZE RESEARCH:
1) Expand methodological approaches to unpack
assumptions about men’s and women’s seed demand,
decision-making, and purchasing behaviors:

* Intrahousehold studies
* Inclusive farmer-managed trials
* Field experiments around seed choice

2) Identify the relevance of consumer traits (e.g. traits
related to processing, cooking, and storage) and,
where relevant, develop related breeding targets

3) Explore incentive structures for breeders, seed
companies, and retailers to orient products and
services with gender intentionality
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