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*Sweetpotato has potential to address
food insecurity and poverty

*But: faces low productivity, seed
availability, and youth engagement

*The Triple S (Storage, Sand,
Sprouting) can address seed access in
arid regions

*Low adoption of Triple S especially by
youth
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TRIPLE S (STORAGE, SAND, SPROUTING)

Root based seed technology for arid and semi-arid areas
Simple, easy, avails seed on time

“What would motivate the youth to adopt the Triple S ?”




Methodology




30 Triple S Users (15F, 15M); 30 Non-Users (15F, 15M)
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FINDINGS




Female user HYM

Happiness L

[ Peace of mind J o Healthy

Achievement |

&

Children successful

.., >

Educate children

Meet family needs ] - Family food ]

[

Invest Get income
L ) L

T

Sell vines and roots
_—f-:-_

Early/high Harvest ]

Good quality vine




Male user

= )

Achievement ]

[ Liesithy ] [ Happiness J Social security ]
f

| Z
[ Meet family needs ] IHvast | Children help me
1

/ Children successful ]

Get income |
I Educate children J

Sell vines and roots ]
I Family food ]

Early/High harvest

b

Plant Early

Availability of vine




Female Non user HV M

[ Unhealthy ] Ashamed ] Unhappy ] Failure ]

Children get sick ] [ Beg for food ] Children get in trouble

\ [ Can’t pay school fees

[ No food ] [ No income

Low or no yield

Can’t generate vine

Wrong planting ]

Method is difficult Roots destroyed Lacked proper knowledge




Male non user

[ Happiness ][ Unhappy ] Unhealthy ] Irresponsible ][ Ashamed J

o / N\ N\

/ /
Children get sick ]

[ Sell excess ]

Food insecurity ]

[ Can’t meet family needs ]

, o foor] }\
[ No income

>

Low or no yield ]

[ Family food

[ Invest ] i
[ Can’t generate vines ]

Unhealthy vines

P Missed the roots

Alte g etho Lacked proper Knowledge Roots destroyed




Implications: motivating youth to adopt Triple S

=Align technology diffusion strategies to gender roles
(Attribute: good quality vines ........... Value: Peace of mind)

sKnowledge and training: appropriate language, ICT, timing,
inclusive participation, access to resources (Attribute: Lack
of Knowledge .......... Value: Failure)

=Design holistic strategies: agronomists + social economists +
gender = technical aspects + marketing incentives + social
norms + agency + access to resources (Consequence: get
income...... Happy, Healthy, Achievement).




